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INVESTMENT*

*SINCE 2000

WELCOME 

We are a group of sixteen academics 
from six different countries who are 
passionate about Marketing, Retailing 
and Management. If you share this 
passion, become part of a unique 
post-graduate experience here at 
the University of Surrey. We offer 
a set of specialised Marketing and 
Retail programmes that are taught by 
highly esteemed scholars in a modern 
teaching and learning environment. 
Enjoy this brochure and also have a 
look at our website to get a feeling 
for the buzz in our department and 
programmes. Wonderful things happen 
here, come and join us. 

32 surrey.ac.uk Marketing & Retail Management MSc Programmes

Professor Christoph Teller
Head of Marketing & Retail 

Management Department

Department of Marketing and Retail Management

surrey.ac.uk/department-marketing-retail-management

http://surrey.ac.uk
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Pogramme & 
Programmes’ 
Attributes 

MSc International 
Retail Marketing 
in the Digital 
Environment

MSc Marketing 
Management

MSc International 
Marketing 
Management

Specialized 
Marketing 
Programme 

  
Specialist – 
Distribution 

 
Generic Marketing

  
Specialist – 

International 

Analytical MSc 
Programme Generic skills Generic & marketing 

skills

  
Marketing & 

marketing research 
skills

Focus on 
International 
Marketing  

  
International retail 

environments

 
Coverage by specific 

modules
Cross-cultural & 
global marketing 

Focus on Digital 
Marketing 

   
Digital business 

environment

  
Digital Marketing Coverage by  

specific modules

Focus on 
Entrepreneurial 
Marketing

  
Entrepreneurship & 

retail business

  
Entrepreneurial 

Marketing
Coverage by 

optional modules

MARKETING AND RETAIL 
MANAGEMENT PROGRAMME 
ATTRIBUTES

Key:   Modest |   Strong |    Very Strong 

https://www.surrey.ac.uk/
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MSc INTERNATIONAL 
RETAIL MARKETING 
IN THE DIGITAL  
ENVIRONMENT

This prestigious and unique 
programme – accredited by 
the Chartered Institute of 
Marketing (CIM) – and driven by 
the history and heritage of the 
department of Marketing and 
Retail Management, combines 
elements of four similar but 
different areas: Marketing, 
International Business, Digital 
Economy and Retailing. 

Why MSc International Retail 
Marketing in the Digital Environment? 
•  Retailing is everywhere: online, in 

every continent, country, city, town, 
village

•  Retailers are among the biggest 
companies in the world: Walmart is the 
world’s biggest company in terms of 
revenue and Amazon the 26th 
(Fortune Global 500)

•  It is the power that drives modern 
economies: 2/3 of American GDP comes 
from retailing consumption

•  Fashion Marketing provides countless 
opportunities for those who wish to 
pursue a career in this creative and fast 
developing industry

•  Luxury Brands and their increasing 
competitive environment, need people 
with theoretical but also practical 
knowledge, to help them survive 

•  There is a challenging and changing 
global environment due to online 
shopping, new technologies and 
innovations, and international trade 
barriers which are fading

Anastasios Siampos
Programme Director  

MSc in International Retail 

Marketing in the digital 

environment

Marketing

Retailing

International
  Business

Digital 
Economy

MSc 
IRMiDE

http://surrey.ac.uk
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Distinctive features of the programme
•  Unique in the UK and only a small 

number of students are accepted each 
year

•  This allows specialised, tailored 
knowledge, and flexibility in teaching 
and learning

•  International cohort of students: 
allowing them to become adaptable, 
develop an international culture, but 
also to enhance their interpersonal 
skills through interactivity

•  International in scope and coverage, 
and lecturers draw upon the most 
recent research to inform their teaching

•  Renowned International academics: 
with years of experience both in 
academia and the industry abroad

•  High profile guest speakers from the 
industry: with their practical examples 
and cases, will help students to reflect 
on what they learn but also develop 
their own professional network Semester 1 Semester 2

Core Modules: Dissertation (tailored topic, choice of the student – runs all year long)

Compulsory 
Modules:

Digital Marketing & Social Media International Fashion Marketing 
and Luxury Branding

Applied Marketing Research Consumer Behaviour

Retail Buying & Merchandising International Retailing

Retail Services Marketing  Relationship Marketing

Programme structure 
There is a unique combination of 8 compulsory modules as well as a dissertation 
module that takes place during the first and second semester and over the summer, 
and can be tailored to the specific needs and requirements of each student. For more 
information on specific modules, the Surrey student experience and the programme 
please visit: surrey.ac.uk/irmide

English language requirements
IELTS 6.5 overall, 6.0 in each component (or equivalent).

Do you enjoy 
international 
experiences?

Do you want 
to become an 
independent 
& reflective 

learner?

Are you 
passionate & 
enthusiastic 

about 
marketing and 

retailing?

Do you want 
to become 
successful & 
to survive in 
the highly 

competitive 
environment ?

Do you have a 
good degree?

Entry Requirements

“ There are so many things that 
I will always remember. I really 
appreciated the great support from 
all teaching staff and how much I 
have learnt in just one year. I loved 
the Campus and all its societies. The 
graduation was great, especially 
the Best Student Award, which 
makes me feel incredibly proud; 
“Wonderful things happen here. ”

Laura Seifert
Retail Intern at Cartier

MSc International Retail 
Management Graduate

8 surrey.ac.uk

Department of

MARKETING & RETAIL
MANAGEMENT

Then come and study with us!

https://www.surrey.ac.uk/department-marketing-retail-management/teaching/msc-international-retail-marketing-digital
https://www.surrey.ac.uk/
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MSc IN MARKETING 
MANAGEMENT

maintain their competitiveness, 
addressing customers’ needs and create a 
strong competitive advantage. 

Marketing is vital in the digital 
economy: Digital marketing skills are one 
of the top three marketing skills and these 
skills fuel success in the digital economy. 

Marketing creates business trends: 
Digital marketing strategies help 
businesses not only to understand and 
embrace current disruptive innovations 
but also to determine best marketing 
practices (e.g. crowdfunding campaigns). 

Why MSc in Marketing Management? 
Marketing drives revenue and success: 
Successful businesses all have one thing 
in common – a successful, dynamic and 
creative team of marketers. 

Marketing creates experience and 
value: In the experience economy 
businesses design engaging and 
memorable experiences to attract and 
retain their customers. 

Marketing plays a vital role within 
the global economy: Marketing is 
the avenue through which businesses 
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Consumer Behaviour – Marketing Communications 
Applied Marketing Research

PILLARS OF  
MSC MARKETING MANAGEMENT 
PROGRAMME

This distinctive and innovative MSc in 
Marketing Management programme is a 
rigorous and up-to-date programme providing 
an entrepreneurial, digital and analytical 
marketing curriculum, which offers students an 
interdisciplinary and real-world experience of 
digital and entrepreneurial marketing. 

Dr Georgia Starvraki
Programme Director 

MSc Marketing 

Management

http://surrey.ac.uk


Distinctive features of the programme

•  The programme incorporates current 
and emerging trends in marketing 
theory and practice to give students 
the knowledge and skills required by 
employers

•  The programme encourages ‘learning 
by doing’ to develop and enhance 
students’ understanding of the entire 
set of marketing and digital skills, 
which are key skills for any marketing 
professional

•  The analytical and practical approach to 
student learning offers subject-specific 
knowledge and management skills 
necessary to develop the attributes, 
ways of thinking and behaviour of a 
contemporary marketer

Programme structure
There is a unique combination of 6 compulsory modules and choice of 2 optional 
modules during the second semester as well as the dissertation module, which can be 
tailored to the specific needs, requirements and aspirations of each student.

13Marketing & Retail Management MSc Programmes

For more information on specific modules, the Surrey student experience and the programme 
please visit:  surrey.ac.uk/mm

Semester 1 Semester 2

Core Modules: Dissertation (tailored topic, choice of the student - runs all year long)

Compulsory 
Modules: 

Digital Marketing & Social Media Relationship Marketing

Applied Marketing Research Marketing Communications

Marketing

Entrepreneurship & The Digital 
Economy 

Optional 
Modules:  
choice of 
two from:

Consumer Behaviour

Accounting & Finance for 
Business

E-Business 

Introduction to Marketing 
Analytics 

Innovation Management 

Global Strategy

English language requirements
IELTS 6.5 overall, 6.0 in each component (or equivalent).

Entry Requirements

Do you have: Do you aim: Are you: Do you aspire:

Good degree in 
any subject and 

practical experience 
in the broader field of 

marketing

Become an 
independent & 

reflective learner

Passionate & 
enthusiastic for a 

marketing and digital 
marketing career

Become a successful & 
competitive marketer

•  A key principle of our programme is 
to deliver a set of theoretical concepts 
and relate them to practical, real-world 
marketing challenges

•  High profile guest speakers from the 
industry, with their practical examples 
and cases help students not only to 
reflect on what they learn but also to 
develop their own professional network

”  I had a fantastic time at 
the University of Surrey! I 
really enjoyed the Marketing 
Management MSc programme as 
it had many great aspects. The 
Marketing Management MSc course 
was well taught by all the lecturers, 
all the modules were interesting 
and engaging and the environment 
was great at the university! The 
University of Surrey was a great 
choice not only academic-wise but 
leisure-wise also! Guildford was a 
marvellous town to be in!  I now 
carry and cherish many positive 
and wonderful memories from the 
University of Surrey.”

Christos Michael
Marketing Assistant at 

Dollar & Thrifty Car Rentals

MSc Marketing 
Management Graduate 

12 surrey.ac.uk

https://www.surrey.ac.uk/department-marketing-retail-management/teaching/msc-marketing-management-mm
https://www.surrey.ac.uk/
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MSc IN INTERNATIONAL 
MARKETING  
MANAGEMENT

Why MSc in International Marketing 
Management? 
•  It offers marketing modules with 

a global focus and an analytical 
approach, by offering modules such as: 
International Marketing Management, 
International Trade, International 
Business Management, International 
Marketing Investigation, and 
International Retailing. These modules 
provide subject-specific knowledge, 
which advances students’ understanding 
of the international marketing world – a 
key skill for any international marketing 
professional nowadays

•  It provides a comprehensive framework 
for understanding the theories, concepts, 
applications and unique challenges 
of global marketing in a fast changing 
international and global context and to 
relate them to real world practice and 
experience

•  It provides an appreciation of 
managerial strategies for international 
markets, along with their implications, 
and build understanding of marketing 
management for multinational and 
global organisations

With an international scope and coverage, 
this exciting MSc in International Marketing  
Management provides you with an 
understanding of marketing management 
strategies for careers in global organisations. 

Internationalisation

Marketing Management

MSc
International 

Marketing

Dr Alvina Gillani
Programme Director 

MSc International Marketing 

Management 

https://www.surrey.ac.uk/


Distinctive features of the programme 
Analytics: By employing statistical 
analyses, students will learn how to obtain 
insights into consumer behaviour and 
predict consumer trends.

Relationship Marketing: Value co-
creation: Students will learn not only 
about attracting customers but also 
retaining them to co-create value for both 
the consumer and the company.

International Marketing: Students will 
learn how to scale-up, and deal with 
International marketing issues. Students 
will also learn how to manage business 
(International Business Management 
module) in the international digital 
world, and the application of marketing 
in an international context (International 
Marketing Management module). 

Cross cultural Consumer behavior: 
Students will obtain cross-cultural 
consumer insights and learn about 
different lifestyle values in other, non-
British, markets (consumer bheaviour 
module).

Programme structure 
There is a unique combination of 7 compulsory modules and choice of 1 optional module 
during the second semester as well as the dissertation module, which can be tailored 
to the specific needs, requirements and aspirations of each student. Students will gain 
a range of skills relevant to the needs of existing and future international marketing 
managers.

English language requirements
IELTS 6.5 overall, 6.0 in each component (or equivalent).

Do you have: Do you aspire: Are you excited: Are you looking for:

A good degree 
in Marketing, 

international business, 
media studies, 

communication studies 
and statistics

To have a career in 
internaitonal marketing

About statistical 
data analytics

International 
experience

Entry Requirements
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“ I absolutely loved my year at the 
University of Surrey. Through 
my MSc International Marketing 
degree, I learned to think critically 
and analyse the information, to 
come up with an informed decision. 
The professors at the university 
are outstanding, they explain the 
material very well, are friendly, and 
understanding. Further, students 
at Surrey come from all over 
the world, which brings another 
dimension to courses, as students 
from different cultures share their 
experiences. I have learned so much, 
not only on an academic level, but 
also on a personal one. If I had the 
possibility to do it all over again, I 
would not hesitate for one second.”

Tina Wildi
Marketing Manager for Thin Clients 

and Retail Solutions at HP Inc.

MSc International  Marketing 
Management Graduate

Semester 1 Semester 2

Core Modules: Dissertation (tailored topic, choice of the student - runs all year long)

Compulsory 
Modules: 

Applied Marketing Research Accounting and Finance for 
Business

Marketing Marketing Communications

International Business 
Management

Global Strategy

International Marketing 
Management

Optional 
Modules:

choice of  
one from:

Consumer Behaviour

E-Business

International Retailing

International Fashion Marketing

International Trade

Marketing Analytics

Relationship Marketing

https://www.surrey.ac.uk/


We’ve made all reasonable efforts to ensure that the information in this publication was correct at the time 
of going to print on September 2017, but we can’t accept any liability for any inaccuracies in the information 
published, and the information might change from time to time without notice. For the latest and most up-to-
date information, please visit our website at surrey.ac.uk

8322-1017

Department of

MARKETING & RETAIL
MANAGEMENT

Department of Marketing & Retail Management 
University of Surrey
Guildford, Surrey GU2 7XH, UK

E: sbsmrm@surrey.ac.uk

MSc International Retail Marketing
in the Digital Environment (IRMiDE)
surrey.ac.uk/irmide

MSc Marketing Management (MM) 
surrey.ac.uk/mm

MSc International Marketing Management (IMM)
surrey.ac.uk/imm

We accelerate innovative thinking into practice

Graduate Gateway

https://www.surrey.ac.uk
https://www.surrey.ac.uk/department-marketing-retail-management/teaching/msc-international-retail-marketing-irm
https://www.surrey.ac.uk/department-marketing-retail-management/teaching/msc-marketing-management-mm
www.surrey.ac.uk/imm

